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This thesis focuses on the so-called disposition effect, one of the most
intriguing phenomena in decision making under risk, particularly in
financial markets. The disposition effect describes the investors’ tendency
to hold their losing investments too long and sell their winning investments 
too early. Previous studies regarding the disposition effect primarily focus 
on comparing the propensity of selling in the gain versus the loss domain, 
but little is known about the investors’ decision-making process in a more 
realistic dynamic setting with multiple decision moments. A key question 
remains unanswered: what are the determinants of investors’ decisions to 
sell their winning or losing investments in a dynamic setting? This thesis
attempts to gain new insight into the key drivers of investors’ decisions to 
sell their investments. 
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